




▪ 70% South Africa & 30% Southern African 

▪ Sustainable and productive use of indigenous 

plants

▪ Value additional of biotrade ingredients and 

products

▪ SMMEs to become investment ready

▪ SMMEs to overcome market access hurdles

▪ Benefit sharing within biotrade value chains

▪ Livelihoods of rural/indigenous people 

ABioSA supports 



SMMEs supported during ABioSA 

phase I

21 SMMEs trained as part of the capacity 

development programme

16/17 SMMEs supported by the ABioSA 

Innovation Fund to access new markets, 

develop new products and increase 

capacity 
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5 additional countries
36 Total SMMEs supported



7/9 provinces 



6 Sector Development Plans



Briefs, guides, case studies etc.



Community engagement





https://www.abs-biotrade.info/projects/abiosa/general-information/

https://www.abs-biotrade.info/projects/abiosa/general-information/


ABioSA phase I summary report
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Top 25 SA national species for cultivation

Top 7 SA national species for sustainable harvesting

Focused approach

6 Sector development plans

Phase II selection



Image source: GeoMedia

• Trad. 

Knowledge

• Scientific 

literature

• Phytochemistry

• Efficacy trials

• Intellectual 

Property (IP)

• Pre-

processing, 

stocktaking

• Regulations 

(incl. ABS)

Plant species

innovation

• R&D, IP

• Product 

concepts

• Formulations

• Packaging & 

labelling

• Performance, 

efficacy 

• Product 

regulatory 

compliance

Product 

innovation

Natural environment Ingredients Consumer products

Regulatory Compliance Ecological Sustainability
Innovation for New Products and 

Jobs 
Political Advocacy 

• Market 

intelligence

• Sales, 

distribution,

• Marketing

• Registration, 

approval 

• Branding, IP

• Labelling 

compliance

• Business plan

Products 

marketing 

& sales

• Biodiversity 

Ecosystem 

services 

• Taxonomy, 

Botany

• Resource 

assessment

• Environmental  

mgmt. plans

• Rural economy 

structure

Natural / social 

environment

• Good 

manufacturing 

practices, 

factory 

standards

• Operations:

skills, 

equipment, 

manufacturing

• Value addition / 

economics

• Financial 

management

Ingredient 

manufacture

• Sustainable 

production and 

harvesting

• Traceability

• (Organic) 

Certification

• QA & QC, 

R&D, 

standards

• Fair and ethical 

trade schemes

Raw material 

trade

• Good 

manufacturing 

practices, 

factory 

standards

• Supply 

capacity 

economics

• Manufacturing 

technology

• QA & QC

• Finance and 

investment 

plan

Product 

manufacture

• Export permits,  

logistics

• Distribution

• Market access 

compliance

• Marketing

• Sales, pricing, 

negotiations

• Business 

relations

Ingredient trade

Sector wide, SMME & community support  
DFFE, the dtic, DSI, Provincial govt depts, SANBI, CSIR, TIA, SAEOPA, ABA, SIPPO, 

UNIDO GQSP, SSAIP, ABioSA, BIA, GEF6, SECO, GIZ etc.



Key outcomes during ABioSA phase ITransformative change



Innovation Project "Transformative Impact

In transformation, suitable paths to the goal are not fixed from 
the outset. They have to be found in the course of the
transformation.

Image source: Branched river course | Bieler Tagblatt

https://www.bielertagblatt.ch/mein-beitrag/fotowettbewerb/verzweigter-flusslauf





