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The home of Roolibos

= Rooibos is endemic to the Cape Floral
Kingdom of South Africa which is UNESCO
World Heritage Site

= |tis the smallest of the six Floral Kingdoms
In the world and is the only one
contained entirely in a single country.

= |t is very biodiverse: 8700 species which
makes it one of the richest floras
worldwide, surpassing many tropical
forest regions

= |n SA, over one third of all plant species
occur in the Cape Floral Kingdom, even
though it occupies less than 6% of the
area of the country.




Rooibos is also
called Red bush.

Which is really
Interesting since the
brew Is red, but the
plant that Rooibos

comes from is Not.
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‘Rooibos’ is an herbal
Western part of South
Rooibos is a shrub-like
bush which is part of the
legume or pea family.

It grows up to about five
feet iIn height and has a
smooth-barked stem
from which subdivides
close to the surface of
the soll followed by
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Rooilbos only grows in the rugged mountainous areas of the
Cederberg region of South Africa, where the winters are cold
and summers very hot, which makes it a rare and special plant.




The value of
Gl for the
Rooibos
Industry




Why a Gl for Roolibos?

Rooibos Trademark registered by
Forever Young in 1994 — use of word
by other parties in the US prohibited
— SA Government & Rooibos Ltd
won case

In 2013 the French Compagnie de
Trucy, attempted to register
exclusive use of the word Rooibos
in France — SARC filed an objection

with the French trademark authority

|

Not only about protecting the name, but
also linking it fo the region

|




Benefits of Gl:
Protection

= Helps protect the name from
misuse and imitation, while
allowing Rooibos role players to
use it without fear of litigation in
foreign markets

= Gl's include guidelines for how
a product should be produced
- ensure all Rooibos is high
quality

= Rooibos is produced in a fragile
ecosystem, and Gl registration
will help protect the unique
biodiversity of the region




Opftions for
Geographical
Indication




Instruments for
protection

= |Local protection

— Agricultural Product
Standards Act

— Merchandise Marks Act

= EU protection

— Economic Partnership
Agreement

—EU Gl Register




Process for the Economic Partnership

) 11 Oct. 2006 QApr. 2008 o 6 Sep. 2013
The development of a Initial report on the Gl ; Rooibos Gl was finally
Rooibos Gl was first . Feasibility was published . protected under the MMA
approved at the SARC | '
AGM

Researched as part of the
' Duras project (joint GFAR-

Southern African
Development Community
. Agropolis International i Final report on Gl Feasibility : Economic Partnership

- inifiative) was published Agreement

) 2006 A May 2010 02016



From the EPA
to the EU
register

Rooibos not appearing on the EU Gli
register

Ability fo use PDO status, logo and
acronym in all EU languages

High consumer-recognition of PDO logo

Direct rather than negotiated right for
producers

Ease of application for further Gl
protection



Process for submission and approval for
the EU Register

)21 Aug. 2018 Q 6 Aug. 2020 Q 9 Nov. 2020

Initial application submitted Single Document was ' Resolution submitted to the EU
. published in the Official
Journal of the EU for comment

Three sets up revisions As Meeting with parties who

requested by the EU ' submitted the objections &
Commission submitted ' agreement reached

é 29 Apr. 2019, 20 Dec 2019

& 20 Feb. 2020 O 8 Oct. 2020

Supported by EU Commission in Pretoria, dfic, Western Cape Government & EU Commission review
committee







Benefits of Gl
Marketing

= Adds value to Rooibos, and
a Gl would put more
power in the hands of the
farmers and producers

= Gl links an area to @
product, and is a powerful
marketing tool for the
region and could be used
to promote other activities




31 May 2021 'Rooibos’ /
'Red Bush' received the
honour to be the first
product from Africa
awarded the coveted
status of 'PDQO' in the
European Union's (EU)
Register of Geographical
Indications (Gl).



Real benefit to the product

July

June

May

Advertising Value Equivalent (AVE)

I R1097 978

R7466 868

I R1902 124

April

I R2.135.513

March

I R1.555.896

February

I R1.128.987

January

RO

I R979.774

R1.000.000R2.000.00(R3.000.00(R4.000.00(R5.000.00(R6.000.00(R7.000.00(R8.000.000

June was an exceptional

<+— month due to the

announcement of Rooibos’
inclusion as a PDO Gl in the EU.

a

<

N

Additional 76 340kg per month
of exported on average after

the inclusion in the EU Gl

Register; an increase of 11,6%.
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Lessons learnt




Lessons learnt

Importance of having an appropriate
domestic valorisation system

Dedicated scheme management function
(PPECB)

Need a credible and inclusive custodian of
the Gl - strong industry collaboration and/or
organization

Challenges of franslating foreign legal
prescripts intfo local product realities -
knowledge of EU requirements and regulation
needed

Technical institutional support framework as
important — identify sources

Immediate increase in domestic and
International intferest in Rooibos



= Rooibos Industry could directly apply to EU
but important to recognise and work
through national authorities — opened
diplomatic channels which proved very

Observations elielellc
for other = Very long and complicated process, the

comments and support received from the
pl’OdUCGI’S EU Commission was very valuable.

= Objections should be approached in a
positive way. Benefit from years of practical
experience & conftributions prevented
challenges which would only materialise af
a later stage.




Support
available




SSAIP: Swiss South
African Intellectual

Property Project
(funded by SECQO)

CIRAD: French
Agricultural
Research Centre for
Infernational
Development

SA Gl Desk

Industry
organizations

Local experts

Schweizerische Eidgenossenschaft
Confédération suisse
Confederazione Svizzera
Confederaziun svizra

Swiss Confederation

Federal Department of Economic Affairs,

IGE ‘ IPI Education and Research EAER

State Secretariat for Economic Affairs SECO

cirad

ACRICULTURAL RESEARCH
FOR DEVELOPMENT




Thank youl!




